POWERING AWARENESS FOR BRAUN WITH PUBLIC RELATIONS

INTRODUCTION

Livewired PR was awarded the Braun campaign towards the end of 2009. The brand required additional focus to re-
launch and restage in addition to reengaging with the trade and addressing consumer perceptions around service
levels. Our role was to assist the brand to create high positive consumer and trade awareness to complement the
marketing mix. A high impact blitz approach was adopted to reiterate that Braun is Back.

OBJECTIVES

Create massive brand awareness and visibility for Braun. Engage media to form positive relationships and correct
perceptions. Plan for any crises communication required.

CHALLENGES

e Little ATL support due to focus on fundamentals
e Low media interest
e Minimal distribution / listings

STRATEGY

Focused on traditional press first to get awareness in influential consumer magazines and newspapers. Developed
range of PR activities to achieve results desired. Set up processes for approvals, pricing and photography
requirements. Close collaboration with marketing team regarding stock levels and products to ensure there was
alignment with what was going to media. Focused on the brand heritage and latest innovations.

VEHICLES

- Competitions - Editorials - Media tests

- Media giveaways - Media relationship building - What's hot product announcements
- International visit for two media - Crises communication

RESULTS

- R200,000 AVE value of coverage in its first 4 months, 2009 - Rated #1 & 4 Male Electric Razer for GQ

- Awarded Star Performer across range by FMCG Retailer - Over 80 clippings/articles

- Press exposure used as tool to garner listings at Dis-Chem, Clicks, Pick ‘n Pay & other major retailers
- R7.6 million PR value from Sep '09 - Oct '10
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